creativity is a catalyst for innovation of products and services, as source of resources and improved energy efficiency, and as a foundation for sustainable policies and practices (Gupta, 2013; Shrivastava et al., 2012) .
This 'call for papers' (CfP) is designed, to bring together academics, consultants, artists, production company managers, and professionals in areas of science and engineering, social sciences and the arts, and management studies to address the diverse interconnections of organizational creativity, with a particular emphasis on achieving sustainability in the sense of the triple bottom-line during the short and long term, i.e. satisfying needs of society and the planet as well as those of commerce. We encourage transdisciplinary approaches, in particular, which can help to merge management techniques with aesthetic sensibilities, engineering solutions with management perspectives, and management analyses with artistic tools. We seek solutions that are financially sound and organizationally stable and result in ecological and social sustainability.
In addition to traditional academic articles, the Guest Editors (GEs) also welcome contributions, which explore new frontiers for the practice of management in organizations. The team envisions that this Special Volume (SV) of the Journal of Cleaner Production, (JCLP) will be creative and disruptive in its own right and will explore what it means to go beyond the current managerial tool-kit in relation to creative sustainability in the field of academic journals.
The Guest Editors, recognize the importance and value of the work of creative practitioners and facilitators in organizational creativity and sustainability. We invite authors to engage creative practitioners and facilitators to produce content that could be considered creative in an academic context. The creative outcome solicited in this CfPs is to highlight the integration of academic and practitioner writing so as to stimulate dialogues that catalyze and empower change, not only in organizations but within academic journals as a whole. In order too foster such holistic and seamless integration of perspectives:
Contributions from creative practitioners' teams are encouraged in the form of case studies, "notes from the field" describing practical lessons, articulation of approaches developed by creative practitioners and facilitators, which integrate organizational creativity and sustainability.
Contributions from practitioners should include references to key works and case studies that inspired their practices, and will not require stringent references to academic literature common in academic articles. Contributions of practitioners will be peer reviewed by other practitioners and practice-oriented academics.
Authors are encouraged to submit their articles to the 1st ARTEM Organizational Creativity International Conference (see call for papers at: http://conference.icn-groupe.fr/ARTEMOCC2015/ ) to be held on March 26th and 27th, 2015 in Nancy, France. This event will be an opportunity to receive feedback prior to paper submission to this Special Volume.
Topical areas
This volume is designed to catalyze the rethinking of paths for applying creativity from transdisciplinary perspectives. The Guest Editors welcome theoretical papers, review papers, methodological papers, and case studies that investigate the following areas:
Creativity and sustainability
Authors are invited to investigate existing and new relationships and synergies between creativity and sustainability. How can creativity drive triple bottom-line initiatives during the short and long term? What are the consequences and ethical limits to individual and organizational creativity? How can governments and inter-governmental organizations balance the need for creative solutions for global sustainability, and the drive creation of wealth and well being in all economies? How can creativity be applied in education for sustainable development? What are new drivers of competitiveness that support the development of socially equitable and environmentally sustainable societies? Does corporate social responsibility support or hamper creativity? If so, why? Is sustainable creativity possible?
Creativity and environmental management initiatives
Authors are invited to introduce and explore new strategies towards environmental preservation and management. How can organizational creativity be channelled to foster improved environmental management initiatives? Can prototyping processes improve the quality and the acceptance of creative ideas concerning equitable and sustainable societal development? What do educational institutions need to do to help to develop and empower creative sustainable citizens?
Creativity, aesthetics and management
Private and public organizations search for new sources of differentiation, be it to attract new customers, forms of investment, or new audiences. How can design and architecture be more creatively used to create sustainable urban landscapes that help to develop and support innovative, committed, and responsible citizens? Is it possible to extend the commonalities between aesthetics and usability in the creation of sustainable products and services? What are the drivers, structures, processes and knowledge associated with beauty in industry? How can corporate leaders facilitate the integrative use of creativity to foster enhanced engagement and improved performance in incorporating sustainability throughout all dimensions of their organizations within the context of Corporate Social Responsibility? How can aesthetic inquiry trigger creativity in organizational performance for the production of cleaner and more sustainable products and services?
Creativity and sustainable innovation
Organizations often strive to innovate by introducing new processes, new structures, new products and services. What are the drivers of sustainable innovation in private and public domains? What are the characteristics of the institutional frameworks that foster creativity and innovation towards sustainable societies? What are the characteristics of organizational culture, which catalyze sustainable innovation? How does an ethical work climate contribute to creativity and innovation? How can creativity and innovation be measured? How do crises such as climate change related threats help to foster or hinder holistic integration of creativity within organizational strategy development and implementation?
Please note: The topical areas, which authors may address for this Special Volume are not limited to those referred to in the foregoing list. The Team will also welcome papers that establish or suggest new contact points between institutions, sustainability, and creativity. Also, cross-field contributions blending the fields of arts and aesthetics, management and organizations, and engineering and production, and linking the domains of arts and science are strongly welcomed.
Coverage/target audience
This volume engages academics, policy-makers, corporate leaders, managers, NGOs and other practitioners in developing manuscripts, on the topic of organizational creativity in its different dimensions, including, but not limited to, sustainability, environmental management, aesthetics, equity, and innovation. The manuscripts could be based upon original research using comprehensive literature reviews, theoretical frameworks, empirical studies, case studies, aesthetic inquiry, arts based methods, or on new techniques and technologies from the field. Book reviews and editorials are also welcome.
Tentative schedule
Authors are encouraged to develop and submit 1500 words extended abstracts as the first step of a two-step process of full paper development by January 15, 2015. Authors will receive feedback from the editorial team by February 15, 2015. Authors with questions or preliminary proposals for papers are encouraged to communicate with the editors and co-editors by e-mail to: nuno. guimaraes-dacosta@icn-groupe.fr.
Tentative Submissions should be between 4000 and 5000 words for indepth case studies, 7000 and 8500 words for full scientific papers based upon theoretical and empirical foundations, and 9000 and 13000 words for comprehensive, integrative reviews. All submissions should be developed based upon the editorial guidelines provided in the instructions for authors for the Journal of Cleaner Production, which can be accessed at this website: http:// www.elsevier.com/wps/find/journaldescription.cws_home/30440/ authorinstructions.
Upon receipt of the completed documents, three to five independent reviewers will be invited to provide peer reviews for each Call for papers / Journal of Cleaner Production xxx (2014) 1e3
